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COMPANY INFORMATION

Company Georg Jensen A/S

Søndre Fasanvej 7

DK-2000 Frederiksberg

Phone: +45 38 14 98 98

Fax:  +45 38 14 99 13 

Website:  www.georgjensen.com

CVR No. :  26 57 36 45

Financial  year:  1  January – 31 December 

Municipal i ty of residence: Frederiksberg

Board of Directors :  David Chu, Chairman

Hazem Ben-Gacem, Vice Chairman

Andrea Jayne Davis

José Pfei fer

Inge Andersen, elected by employees

Adnan Hadzihasanovic ,  elected by employees 

Executive Board: Eva-Lotta Sjöstedt ,  CEO

Auditor Pr icewaterhouseCoopers Statsautoriseret Revis ionspartnerselskab 

(a Danish l imited l iabi l i ty company)

The general meeting wi l l  be held on 11 May 2017 at the Company’s address .
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Over a period of five years, the development of the Group may be described by the following financial highlights and 
ratios:

DKK million                The Group

2016 2015 2014 2013 2012

Financial highlights

Profit

Net revenue 1.091 1.144 1.009 985 986

Gross profit 649 708 616 600 618

EBITDA excluding special items 55 7 43 81 79

EBIT excluding special items 3 (43) 2 38 35

Operating profit (EBIT) (93) 44 2 2 6

Net financial items (17) (9) (11) (17) (20)

Profit/(loss) before taxes (109) 34 (9) (15) (15)

Net profit/(loss) (107) 11 (14) (15) (17)

Balance sheet

Balance sheet total 968 1.038 885 738 749

Equity 458 571 498 487 527

Invested capital 653 761 607 519 523

Interest-bearing debt (+)/cash and cash 
equivalents (-)

195 191 109 31 (3)

Investments, tangible assets 28 69 37 44 38

Cash flow from operating activities 53 (141) (19) 29 39

Total cash flow (2) 37 (36) (26) 135

Number of employees 1.352 1.440 1.302 1.197 1.168

Financial ratios

Gross margin excluding special items 63 % 63 % 61 % 61 % 63 %

EBITDA excluding special items margin 5 % 1 % 4 % 8 % 8 %

Solvency ratio 47 % 55 % 56 % 66 % 70 %

Return on invested capital (13 %) 6 % 0 % 0 % 1 %

Net revenue/invested capital 2 % 2 % 2 % 2 % 2 %

Return on equity (21 %) 6 % (3 %) (3 %) (4 %)

The ratios have been prepared in accordance with the recommendations and guidelines issued by the Danish Society of 
Financial Analysts. 

For definitions, see under accounting policies.

KEY FIGURES AND FINANCIAL RATIOS
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 HIGHLIGHTS OF 2016

REVENUE GROWTH OF 0,2% 

Growth in revenue in 2016 of 0,2% when adjusting for the impact of 

closed stores and the development in FX rates from 2015 to 2016. 

Reported revenue grew -4,8%.

 Asia Pacific -3,1% (-4,3% reported)

 Europe & other markets +2,5% (-3,1% reported)

 North America +9,3% (-18,5% reported)

STORES 

New shops have opened in New York and Australia and 12 shops 

have been closed in primarily Asia Pacific.

120 stores operated worldwide at the end of December 2016

Georg Jensen is represented across 13 countries.

GROWTH IN 2017

Management expects for 2017 growth in revenue excluding closed 

stores ahead of market and significant growth in operating profit 

ahead of sales growth.

OPERATING PROFIT EXCLUDING SPECIAL ITEMS  

IMPROVES SIGNIFICANTLY OVER 2015

2016 EBITDA excluding special items at DKK 55 million (5,0% of  

revenue) up from DKK 7 million (0,6% of revenue) in 2015.

EUROPE & OTHER

DKK 553 M
51% of total revenue

NORTH AMERICA

DKK 47 M
4% of total revenue

ASIA PACIFIC

DKK 488 M
45% of total revenue

NET REVENUE (DKK million)

DKK 1088 M
EBITDA* (DKK million) 
DKK 55 M

2016*

2015*

2014

2013

2012

1088

1086

1009

985

986

2016

2015

2014

2013

2012

55

7

43

81

79

*Net Revenue 2015 and 2016 excludes closed stores 
and fx impact.

*EBITDA excludes special items.
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CEO LETTER

A series of transitions and changes marked 

Georg Jensen in 2016, a year full of prog-

ress and plans for the future. Building a 

foundation for stronger, more sustainable 

growth was my goal when I joined as CEO 

16 months ago, and what we accomplished 

in 2016 and what we are doing today at 

Georg Jensen leaves us better prepared 

and committed to our 113-year heritage. 

At the heart of this are our designers, who 

have always been the key to who and what 

Georg Jensen is: A company based in de-

sign and craftsmanship and rooted in Scan-

dinavian values of individuality, purity and, 

above all, of lasting quality. 

In our Copenhagen headquarters, we in-

troduced 3D modeling to our design and 

production process, integrating the most 

modern technology into our century-old sil-

versmith. And as we continued to celebrate 

fresh ideas and approaches, an increasing 

share of our sales in 2016 was made up of 

new product. Combining new technology 

with our many years of craftsmanship re-

freshes our creative roots and helps our 

company come alive every day. 

Important changes to our product portfolio 

and deliberate choices to reduce the num-

ber of retail stores resulted in a 2016 with 

net revenue increasing only 0,2%. Today, 

the underlying business is sound and profit-

able, and we leave 2016 as a stronger and 

more focused company well prepared for 

the years to come.

A MORE DIGITAL COMPANY 

Being an omni channel brand is crucial to 

the future we are building at Georg Jen-

sen, and so developing a digital mindset is 

central to our company’s new strategy. This 

includes strengthening online sales chan-

nels, which have allowed us to bring more 

strategic focus to our distribution mix and 

to ensure we have the right customer expe-

rience in place. The digital revenue stream 

is still a small part of our total revenue, but 

it is by far the fastest growing part.

GEORG JENSEN VALUES

Our roots, of course, are Scandinavian, 

but the Scandinavian identity is not in-

ward-looking. We work regularly with in-

ternational designers and partners who 

share our values, at the core of which is 

the courage to challenge limitations, cross 

borders, be individual and achieve, no 

matter one’s nationality or gender. It is for 

that reason that our 2016 advertising cam-

paign “You Can Never Be Too Much You” 

featured notable, high-achieving women: 

Susanne Bier, a Danish film director; Dom-

inique Crenn, a French Michelin-starred 

chef; Cecilia Brækhus, a Norwegian WBO 

world champion boxer; Sarah Kendall, an 

Australian award-winning standup co-

median; and Behnaz Shafiei, an Iranian 

motocross rider. This campaign – the first 

digital-focused platform for Georg Jensen 

– launched worldwide, broadening our 

brand recognition and taking our distinc-

tive designs and Scandinavian essence to 

a global audience. It also presented our 

longstanding values, embodied in people 

who are bravely breaking new ground in 

their respective professions, as relevant 

and inspiring in today’s world. 

Georg Jensen  
Builds For  
The Future 

“You Can  
Never Be 

Too Much You”
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MOVING FORWARD, TOGETHER

Most importantly, I want to thank every 

one of our 1,352 employees at Georg Jen-

sen. Their combined talents and skills are 

what allow us to continue to be the daring, 

innovative Scandinavian design house we 

are today. 

Strengthened management and leader-

ship, a team of diverse experience and 

skills, and a bold and intelligent brand di-

rection are all ours today. 2016 was a year 

of change and evolution, laying the foun-

dation for our future. 

Eva-Lotta Sjöstedt, CEO
Georg Jensen

“You Can  
Never Be 

Too Much You”
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PRODUCT CATEGORIES

A Singular  
Design Legacy

The history of Georg Jensen is one of groundbreaking Scandinavian design.  

Today, this strong tradition continues with our masterworks - new styles inspired by our  

archives. We return to our roots to envision our future. 

Georg Jensen is recognized for collaborating with top international design  

talents who are inspired by our singular legacy and love of innovation.  

Following are collection highlights from 2016.

The Bernadotte Bar Collection, originally 

designed in 1938, was born into a world  

of cocktail parties and cosmopolitan  

sophistication. Not seen in regular produc-

tion for more than 50 years, the four pieces 

offer a bold look that merges effortlessly 

with today’s mixology culture.

Silver



With its clean lines and geometric  

symmetry, The Manhattan Collection draws 

its Art Deco inspiration from the archive, yet 

offers a highly contemporary elegance. 

Internationally-acclaimed architect Patricia 

Urquiola took inspiration from the ribbed 

lines of Bernadotte flatware when she  

designed her innovative Urkiola tableware 

collection.

Home

In 2016, world-renowned architect Zaha 

Hadid created her first comprehensive 

jewellery collection for Georg Jensen.  

The sculptural forms and complex curves  

of each piece transform the organic  

inspiration of classic designs found in our 

archives.

Jewellery

Georg Jensen designer Vivianna Torun 

Bülow-Hübe was a pioneer in contempo-

rary design, and her Vivianna Bangle watch 

with its clean face and striking, open wrist 

has been in production since it debuted in 

1969. 

Henning Koppel, another Georg Jensen 

legend, is known for his influential de-

signs both in silver and timepieces, both of 

which exemplify Scandinavian minimalism 

and the Georg Jensen spirit of functional  

design.

Watches





PERFORMANCE
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FINANCIAL REVIEW

NET REVENUE

Reported net revenue in 2016 amounted to DKK 1.091 million (DKK 

1.144 million). Net revenue is materially impacted by the conscious 

decision to close selected retail stores in particular in APAC. Fur-

thermore, net revenue is negatively affected by about DKK 7 million 

in exchange rate fluctuations, primarily concerning UK and Japan. 

Net revenue excluding closed stores and excluding impact of FX 

fluctuations amount to DKK 1.088 million (DKK 1.086 million) an in-

crease of 0,2%. 

APAC countries delivered net revenue excluding closed stores and 

FX fluctuations of DKK 488 million (45% of total net revenue) driven 

by the largest markets in Australia and Taiwan. ECOM in the APAC 

countries developed very positively with 15% growth while own re-

tail stores held up well against the difficult macroeconomic trends 

and declined only 2.5% net of closed stores.

Europe & Other markets delivered net revenue excluding closed 

stores and FX Fluctuations of DKK 553 million (51% of total net rev-

enue) growing at 2,5%. Growth in Europe & Other markets is driven 

by own retail growing 7,7% and ECOM growing a strong 15,8%. 

North America again confirmed its potential for Georg Jensen with 

a net revenue growth of 9,3% excluding closed stores and FX fluctu-

ations with strong double digit growth in both external retail and 

ECOM. 

The own retail channel experienced a 0,7% net revenue growth ex-

cluding closed stores and FX fluctuations compared to 2015 driven 

by our largest region Europe. The retail channel make up for 59% 

of the sale in 2016 (58%). External retail came in 5,4% below sales 

in 2015 with strong growth in North America being offset by macro- 

economic headwinds in  APAC.

The ECOM channel continues its strong growth trajectory with dou-

ble digit growth in all regions. 

GROSS PROFIT

Gross profit excluding special items decreased by DKK 29 million 

to DKK 690 million (DKK 719 million) due to the impact of closed 

retail stores. The gross margin percentage excluding closed retail 

stores shows a healthy increase of 393 bps and was realized at 

63,2% (62,8%). 

SALES AND DISTRIBUTION EXPENSES

In 2016, sales and distribution expenses decreased by DKK 73.7 mil-

lion. The saving over last year is behind tightly controlled spending. 

The sales and distributions expenses have been subject to a tight 

control, which has resulted in these expenses to decline compared 

to 2015. 

ADMINISTRATION EXPENSES

Administration expenses amounted to DKK 193 million (DKK 170 mil-

lion), which is an increase of DKK 23 million compared to 2015.

EBITDA

EBITDA excluding special items was realized at DKK 55 million in 

2016 (DKK 7.1 million) significantly ahead of 2015.

OPERATING PROFIT (EBIT)

Operating profit (EBIT) excluding special items was realized at DKK 

3 million (DKK -43 million).

NET FINANCIAL ITEMS

Net financial items amounted to a cost of DKK 16.6 million in 2016 

(negative by DKK 9 million), which is an increase compared to 2015. 

Paid interest is significantly below 2015, however, this saving has 

been offset by negative currency impact in 2016. 

PROFIT BEFORE TAXES

Profit before tax was negative by DKK 109.1 million (positive by DKK 

34 million).

NET PROFIT

Net profit for the period was negative by DKK 106.6 million (positive 

by DKK 11 million).

ASSETS AND CASH AND CASH EQUIVALENTS

Total assets amounted to DKK 967.6 million as of 31 December 2016 

(DKK 1.038 million), which is a decrease of DKK 70.4 million. The 

decrease is primarily related to inventory and a consequence of 

the significant increase experienced in 2015 on inventory including 

the impact of an extraordinary write-down of discontinued items in 

2016. In 2016 the focus on bringing down the inventory significantly 

is therefore reflected in the books. Furthermore, we have experi-

enced a decrease in fixed assets. 2016 has been characterized by 

minimal investments and focus on gaining most value of the invest-

ments performed in 2015. 

Completed development projects amounted to DKK 11 million (DKK 

9 million) and consist of new products within existing product cate-
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gories. Development projects in progress amounted to DKK 12 mil-

lion (DKK 24 million). The decrease is offset by an increase in soft-

ware which by the end of 2016 amounts to DKK 32 million. Software 

mainly consist of the booked value of the ERP upgrade as the first 

step of this was finalized in 2016.

EQUITY

Equity decreased by DKK 113 million to DKK 458 million (DKK 571 

million) driven by the negative result. 

CASH FLOW AND NET INTEREST BEARING DEBT

Cash flow for 2016 was negative by DKK 2.0 million (positive by DKK 

37 million). However, compared to 2015 the cash flow is generated 

from the operating activities, showing a positive result of DKK 53 

million compared to a negative cash flow from operating activ-

ities in 2015 by DKK 141 million. The improvement is caused by a 

less paid interest and an improvement in working capital primarily 

driven by the inventory level. The decrease in inventory is among 

other caused by the changed focus in Jewellery from gold to silver 

products, tight control with all purchases and by a focus from man-

agement to bring down inventory with the necessary actions taken.

The positive cash flow from operating activities is a substantial im-

provement in 2016.

SPECIAL ITEMS

Special items comprises transactions not relating to our continuing 

operations e.g. cost for closure of stores, reorganization of the or-

ganization and / or write-downs of discontinued items. (See note 

number 2)

BRANCH

Georg Jensen A/S has a branch registered in Norway. The branch 

comprises the retail activity driven from our two stores as well as 

the e-commerce activities for the Norwegian market.  

OUTLOOK

OUTLOOK FOR 2016 REALIZED

Georg Jensen expected that the Group’s regions would continue 

the positive development and continue growth in 2016. For 2016 

Georg Jensen revenue was in line with prior year after removing 

the impact of store closures. 

Net profit, when excluding the impact of the 2015 fixed asset sale 

of lease premises, was expected to increase as well. This has been 

realized as planned. 

Investments for the year came in as expected significantly below 

2015.

OUTLOOK FOR 2017

Georg Jensen netsales from continuing operations is expected to 

increase.

Net profit for 2017 is expected to increase compared to 2016. EBIT-

DA excluding the impact of special items is expected to increase 

significantly with growth rate exceeding the net sales.

Investments for 2017 will be in line with 2016 focussing on rejuve-

nating our retail store fleet and developing our IT infrastructure.
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RISK MANAGEMENT

The Board of Directors regularly assesses the Company’s overall 

risks and the individual risk factors associated with its activities. The 

Board of Directors adopts guidelines for key risk areas, monitors 

progress and prepares action plans for reducing and managing 

individual risk factors, including financial and business risks, insur-

ance and environmental conditions and compliance with compe-

tition law. 

BUSINESS RISK

Commercial risk: As an international brand, Georg Jensen is sub-

ject to the international economic development, in particular the 

consumption of luxury goods. The relatively high gross margins for 

the retail sector, as well as the high fixed costs for lease charges 

and salaries, mean that the Company’s results are sensitive to sales 

fluctuations. We seek to eliminate the dependency on cyclical eco-

nomic trends via wider geographical diversification of sales, as well 

as the use of different sales channels spanning from retail, external 

retail and to e-commerce and B2B. On the product side, cohesive 

concepts are being developed, which maintain the brand’s posi-

tion as a leading Scandinavian design company.

 

Logistics risk: If the right products are not available in the stores 

at the right time, the amount of returned and surplus products 

rises, which increases the risk of obsolete products. Late delivery 

or non-delivery thus poses a risk. Sales, Operations and Planning 

(S&OP) processes need to be established in order to ensure align-

ment between the demand and supply, including delivery time, in 

order to adjust and manage stock levels. 

Production facilities: Georg Jensen depends on three production 

facilities for Silver/Hollowware (Copenhagen, Denmark), Jewellery 

(Chiang Mai, Thailand) and Seasonal (Hjoerring, Denmark) where-

as the production of Home Decór products is outsourced to 3rd 

party suppliers primarily in China. Watches is also primarily out-

sourced to 3rd party suppliers. Contingency plans and training is 

used and communicated in execution for different scenarios which 

can trigger interruption of operations, and we work with miscella-

neous preventative actions to prevent interruption. Existing inven-

tory levels are a preventive factor for a short period of time; insur-

ance against interruptions in operations partly mitigates negative 

financial impacts.

IT breakdown: Risk control measures such as firewalls, access con-

trol, contingency plans, etc. are assessed on a regular basis in or-

der to identify and minimize these risks.

Employees: Georg Jensen strives to offer unique career opportuni-

ties and talent development. The HR department is responsible for 

the development and updating of guidelines and training tools to 

support managers at all levels. Part of the performance culture en-

sures that all employees have clear goals and act as accountable, 

trustworthy ambassadors for our brand and company.

Brand and image: The brand and its reputation are managed 

through company values and integrated into corporate and social 

responsibility standards for Georg Jensen. Risks related to brand 

and reputation are addressed by way of prevention in a communi-

cation strategy prepared annually and proactively by way of con-

sistent and transparent public relations and communication efforts, 

both externally and internally and through relevant channels.

Intellectual property rights: Georg Jensen aims to use and safe-

guard our intangible assets by securing key trademarks in key mar-

kets, selectively defending our trademarks and designs when nec-

essary and appropriate. 

Environment: Georg Jensen controls the value chain in our own 

factories where we continuously work on reducing the use of haz-

ardous materials, noise and pollution and other elements that can 

cause a risk to employees or the environment. We also continuous-

ly work to improve our internal quality system in order to reduce 

deficiencies. 

FINANCIAL RISK

The Parent Company manages the Group’s financial risks centrally 

and coordinates the Group’s liquidity management, including cap-

ital provision and placement of surplus liquidity. Risk management 

is based on a policy laid down by the Board of Directors with a view 

to limiting financial risks by applying derived financial instruments, 

mainly futures and options. 

Foreign exchange fluctuations: As a result of its operating structure, 

Georg Jensen is heavily exposed to foreign exchange fluctuations. 

Similarly, the Group is increasingly exposed to foreign exchange 

fluctuations in connection with purchase and sale in foreign cur-

rencies and is relatively heavily exposed to changes in commodity 

prices of gold, silver, steel, brass, precious stones etc.

The exposure is attempted minimized by reliable and precise 

forecasts of currency flows and positioning for hedging purpos-

es. Hedging of expected currency exposure for the upcoming 12 

months period is based on an approved policy.
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Commodity prices: Failure to purchase adequate commodities, in-

cluding raw materials, especially gold and silver, at competitive 

prices poses a risk for the Company. Commodity price volatility in-

troduces uncertainty to the price of the Company’s input costs and 

potentially lowers profitability. This is mitigated by a reliable and 

precise forecast of the flow of commodities with a view to creat-

ing a basis for hedging and securing expected purchases of com-

modities for the upcoming 12-month period based on an approved 

policy. 

EXTERNAL RISKS

Macroeconomic factors: A substantial part of the Company’s sourc-

ing and sales takes place in markets which from time to time expe-

rience political and economic turmoil. This can affect Georg Jen-

sen’s business and thus poses a risk. Reliable and accurate sales 

forecasting allows flexible planning and reaction time to reduce 

the impact of macroeconomic factors. We furthermore seek to 

eliminate the dependency on cyclical economic trends via wider 

geographical diversification of sales, as well as the use of other 

sales channels, such as online, B2B and franchise agreements.
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Georg Jensen acknowledges both the impact and the responsibil-

ity we have for the societies we operate in. We work proactively 

to ensure environmentally, socially and economically responsible 

business processes.  

Since 2009, we have been a UN Global Compact signatory. The 

10 Global Compact Principles currently guide our work and ad-

dress the most important sustainability issues throughout our value 

chain, from design through production to our customers. Here we 

address our key areas: responsible business and supply chain man-

agement, the environment, anticorruption, and employee devel-

opment and diversity. All areas are integrated into Georg Jensen’s 

business procedure and strategy.

The UN Global Compact requires participants to report on their 

progress to embed the 10 Principles into their strategies and op-

erations. Since 2009, Georg Jensen has submitted an annual COP 

(Communication on Progress) report. The most recent progress 

and results are available in the Georg Jensen 2016 COP report* , 

cf. Section 99A (7) of the Danish Financial Statement Act.

*https://www.unglobalcompact.org/participation/report/cop/cre-
ate-and-submit/active/327381

CSR
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MANAGEMENT’S STATEMENT

The Executive and Supervisory Boards have today considered and adopted the annual report of Georg Jensen A/S for the financial year 

1 January – 31 December 2016.

The Annual Report is prepared in accordance with the Danish Financial Statements Act. 

In our opinion, the Financial Statements and the Consolidated Financial Statements give a true and fair view of the financial position as 

of 31 December 2016 of the Company and the Group and of the results of the Parent Company’s and Group’s cash flows for 2016.

We recommend that the Annual Report be adopted at the Annual General Meeting.

Copenhagen, 11 May 2017

EXECUTIVE BOARD

    

Eva-Lotta Sjöstedt    

CEO    

Board of Directors

David Chu    Hazem Ben-Gacem 

Chairman    Vice Chairman

Andrea Jayne Davis   José Pfeifer 

    

    

Inge Andersen    Adnan Hadzihasanovic
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INDEPENDENT AUDITORS’ REPORTS
INDEPENDENT AUDITOR’S REPORT

TO THE SHAREHOLDERS OF GEORG JENSEN A/S

OPINION

In our opinion, the Consolidated Financial Statements and the Par-

ent Company Financial Statements give a true and fair view of 

the financial position of the Group and the Parent Company at 31 

December 2016, and of the results of the Group’s and the Parent 

Company’s operations as well as the consolidated cash flows for 

the financial year 1 January - 31 December 2016 in accordance with 

the Danish Financial Statements Act.

We have audited the Consolidated Financial Statements and the 

Parent Company Financial Statements of Georg Jensen A/S for the 

financial year 1 January - 31 December 2016, which comprise in-

come statement, balance sheet, statement of changes in equity 

and notes, including a summary of significant accounting policies, 

for both the Group and the Parent Company, as well as consolidat-

ed statement of cash flows (“financial statements”).

BASIS FOR OPINION

We conducted our audit in accordance with International Stan-

dards on Auditing (ISAs) and the additional requirements appli-

cable in Denmark. Our responsibilities under those standards and 

requirements are further described in the Auditor’s Responsibilities 

for the Audit of the Financial Statements section of our report. We 

are independent of the Group in accordance with the International 

Ethics Standards Board for Accountants’ Code of Ethics for Profes-

sional Accountants (IESBA Code) and the additional requirements 

applicable in Denmark, and we have fulfilled our other ethical re-

sponsibilities in accordance with these requirements. We believe 

that the audit evidence we have obtained is sufficient and appro-

priate to provide a basis for our opinion.

STATEMENT ON MANAGEMENT’S REVIEW

Management is responsible for Management’s Review.

Our opinion on the financial statements does not cover Manage-

ment’s Review, and we do not express any form of assurance con-

clusion thereon.

In connection with our audit of the financial statements, our re-

sponsibility is to read Management’s Review and, in doing so, con-

sider whether Management’s Review is materially inconsistent with 

the financial statements or our knowledge obtained during the au-

dit, or otherwise appears to be materially misstated.

Moreover, it is our responsibility to consider whether Manage-

ment’s Review provides the information required under the Danish 

Financials Statements Act.

Based on the work we have performed, in our view, Management’s 

Review is in accordance with the Consolidated Financial State-

ments and the Parent Company Financial Statements and has 

been prepared in accordance with the requirements of the Danish 

Financial Statement Act. We did not identify any material misstate-

ment in Management’s Review.

MANAGEMENT’S RESPONSIBILITIES FOR THE  

FINANCIAL STATEMENTS

Management is responsible for the preparation of Consolidated 

Financial Statements and Parent Company Financial Statements 

that give a true and fair view in accordance with the Danish Finan-

cial Statements Act, and for such internal control as Management 

determines is necessary to enable the preparation of financial 

statements that are free from material misstatement, whether due 

to fraud or error.

In preparing the financial statements, Management is responsible 

for assessing the Group’s and the Parent Company’s ability to con-

tinue as a going concern, disclosing, as applicable, matters related 

to going concern and using the going concern basis of accounting 

in preparing the financial statements unless Management either 

intends to liquidate the Group or the Parent Company or to cease 

operations, or has no realistic alternative but to do so.

AUDITOR’S RESPONSIBILITIES FOR THE AUDIT OF 

THE FINANCIAL STATEMENTS

Our objectives are to obtain reasonable assurance about whether 

the financial statements as a whole are free from material mis-

statement, whether due to fraud or error, and to issue an auditor’s 

report that includes our opinion. Reasonable assurance is a high 

level of assurance, but is not a guarantee that an audit conducted 

in accordance with ISAs and the additional requirements applica-

ble in Denmark will always detect a material misstatement when it 

exists. Misstatements can arise from fraud or error and are consid-

ered material if, individually or in the aggregate, they could rea-

sonably be expected to influence the economic decisions of users 

taken on the basis of these financial statements.

As part of an audit conducted in accordance with ISAs and the ad-

ditional requirements applicable in Denmark, we exercise profes-

sional judgment and maintain professional skepticism throughout 

the audit. We also:

• Identify and assess the risks of material misstatement of 

the financial statements, whether due to fraud or error, design and 

perform audit procedures responsive to those risks, and obtain au-
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dit evidence that is sufficient and appropriate to provide a basis 

for our opinion. The risk of not detecting a material misstatement 

resulting from fraud is higher than for one resulting from error as 

fraud may involve collusion, forgery, intentional omissions, misrep-

resentations, or the override of internal control.

• Obtain an understanding of internal control relevant to 

the audit in order to design audit procedures that are appropriate 

in the circumstances, but not for the purpose of expressing an opin-

ion on the effectiveness of the Group’s and the Parent Company’s 

internal control.

• Evaluate the appropriateness of accounting policies used 

and the reasonableness of accounting estimates and related dis-

closures made by Management.

• Conclude on the appropriateness of Management’s use 

of the going concern basis of accounting in preparing the financial 

statements and, based on the audit evidence obtained, whether a 

material uncertainty exists related to events or conditions that may 

cast significant doubt on the Group’s and the Parent Company’s 

ability to continue as a going concern. If we conclude that a mate-

rial uncertainty exists, we are required to draw attention in our au-

ditor’s report to the related disclosures in the financial statements 

or, if such disclosures are inadequate, to modify our opinion. Our 

conclusions are based on the audit evidence obtained up to the 

date of our auditor’s report. However, future events or conditions 

may cause the Group and the Parent Company to cease to contin-

ue as a going concern.

• Evaluate the overall presentation, structure and contents 

of the financial statements, including the disclosures, and whether 

the financial statements represent the underlying transactions and 

events in a manner that gives a true and fair view.

• Obtain sufficient appropriate audit evidence regarding 

the financial information of the entities or business activities within 

the Group to express an opinion on the Consolidated Financial 

Statements. We are responsible for the direction, supervision and 

performance of the group audit. We remain solely responsible for 

our audit opinion.

We communicate with those charged with governance regarding, 

among other matters, the planned scope and timing of the audit 

and significant audit findings, including any significant deficiencies 

in internal control that we identify during our audit.

Copenhagen, 11 May 2017

PricewaterhouseCoopers

Statsautoriseret Revisionspartnerselskab

CVR No 33 77 12 31

Jacob F. Christiansen,

State Authorised Public Accountant

Kaare von Cappeln,

State Authorised Public Accountant
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Parent Company The Group

2016 2015 Note    2016    2015

DKK million   DKK million   DKK million DKK million

595,2 709,0 3 Net revenue 1.091,4 1.144,1

(382,5) (477,4) Cost of sales (442,9) (436,4)

212,7 231,6 Gross profit 648,5 707,7

(241,1) (278,9) Sales and distribution expenses (546,0) (619,7)

(96,1) (82,2) Administration expenses (192,6) (170,2)

(1,5) 47,2 4 Other operating items (2,4) 125,7

14,0 90,1 5 Result of investments in subsidiaries - -

(112,0) 7,8

 
Profit before financial income and expenses 
– EBIT (92,5) 43,5

(4,0) 4,7 6 Financial items, net (16,6) (9,4)

(116,0) 12,5 Profit before taxes (109,1) 34,1

9,4 (1,2) 7 Tax on profit for the year 2,5 (22,8)

(106,6) 11,3 Net profit for the year (106,6) 11,3

Proposed distribution of profit

- - Proposed dividend - -

(106,6) 11,3 Retained earnings (106,6) 11,3

(106,6) 11,3 (106,6) 11,3

INCOME STATEMENT



Parent Company Assets The Group

2016 2015 2016 2015

DKK million DKK million Note Non-current assets DKK million DKK million

8 Intangible assets

27,9 3,3 Software 32,4 8,1

- - Goodwill 18,6 21,5

1,9 1,9 Lease and trademark rights 24,1 32,1

11,2 8,7 Completed development projects 11,2 8,7

12,1 24,4 Development projects in progress 12,1 24,4

53,1 38,3 98,4 94,8

9 Tangible assets

5,4 6,1 Land and buildings 26,3 26,9

0,2 0,3 Plant and machinery 4,0 5,5

23,7 24,0 Other fixtures and fittings, tools and equipment 40,5 46,6

2,8 3,3 Leasehold improvements 63,5 70,1

5,4 2,5 Property, plant and equipment in progress 5,4 2,9

37,5 36,2 139,7 152,0

Financial assets

355,9 356,1 10 Investments in subsidiaries - -

7,3 7,1 Deposits 33,9 33,7

363,2 363,2 33,9 33,7

453,8 437,7 Total non-current assets 272,0 280,5

Current assets

136,6 179,0 11 Inventories 359,2 443,2

Receivables

98,3 85,7 Trade receivables 153,6 151,0

126,0 189,7 Receivables from group enterprises 8,7 4,8

19,0 19,7 Other receivables 19,7 19,1

62,2 52,4 12 Deferred tax assets 78,1 68,9

28,5 34,6 13 Prepayments 41,4 46,5

334,0 382,1 301,5 290,3

2,2 2,9 Cash at bank and in hand 34,9 24,1

472,8 564,0 Total current assets 695,6 757,6

926,6 1.001,7 Total assets 967,6 1.038,1

BALANCE SHEET, ASSETS
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BALANCE SHEET, LIABILITIES

Parent Company The Group

2016 2015 2016 2015

DKK million DKK million Note Equity and liabilities DKK million DKK million

14 Equity

139,6 139,6 Share capital 139,6 139,6

488,3 488,3 Share premium account 488,3 488,3

18,0 - Reserve for development costs - -

(188,3) (57,2) Retained earnings (170,3) (57,2)

457,6 570,7 Total equity 457,6 570,7

Provisions

2,5 2,4 15 Other provisions 15,1 11,5

2,5 2,4 15,1 11,5

Liabilities

Non-current liabilities

153,0 170,0 16 Credit institutions 161,8 181,7

153,0 170,0 161,8 181,7

Current liabilities

49,6 21,1 16 Credit institutions 58,2 24,8

67,8 50,1 Trade payables 107,6 79,0

103,4 99,5 Payable to group enterprises 8,1 8,1

- - Corporation tax 2,0 15,0

92,7 87,9 Other payables 157,2 147,3

313,5 258,6 333,1 274,2

466,5 428,6 Total liabilities 494,1 455,9

926,6 1.001,7 Total equity and liabilities 967,6 1.038,1

1 Accounting policies applied

2 Extra ordinary and one off transactions

17 Contingent liabilities and other financial obligations

18 Fee to auditors appointed at the general meeting

19 Staff costs

20 Financial instruments and risks

21 Related parties and ownership

23 Subsequent Events
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STATEMENT OF CHANGES IN EQUITY

Share capital Share premium 
account

Retained  
earnings

Total

The Group    DKK million    DKK million    DKK million    DKK million

Equity as at 1 January 2016 139,6 488,3 (57,2) 570,7

Currency adjustment foreign subsidiaries - - (7,7) (7,7)

Adj. of hedging instruments at fair market value - - 1,2 1,2

Profit/(loss) for the year - - (106,6) (106,6)

Equity as at 31 December 2016 139,6 488,3 (170,3) 457,6

Equity as at 1 January 2015 126,3 434,7 (62,8) 498,2

Capital increase 13,3 53,6 - 66,9

Currency adjustment foreign subsidiaries - - (3,7) (3,7)

Adjustment of hedging instruments at fair market value - - (2,0) (2,0)

Profit/(loss) for the year - - 11,3 11,3

Equity as at 31 December 2015 139,6 488,3 (57,2) 570,7

Share capital Share premium 
account

Reserve for  
development 

costs

Retained  
earnings

Total

Parent Company DKK million DKK million DKK million DKK million DKK million

Equity as at 1 January 2016 139,6 488,3 - (57,2) 570,7

Currency adjustment foreign sub-
sidiaries

- - - (7,7) (7,7)

Other equity adjustments foreign 
subsidiaries

- - - 0,4 0,4

Adj. of hedging instruments at fair 
market value

- - - 0,8 0,8

Profit/(loss) for the year - - - (106,6) (106,6)

Capitalized development costs - - 18,0 (18,0) 0,0

Equity as at 31 December 2016 139,6 488,3 18,0 (188,3) 457,6

Equity as at 1 January 2015 126,3 434,7 - (62,8) 498,2

Capital increase 13,3  53,6 - - 66,9

Currency adjustment foreign subsidiaries - - - (3,7) (3,7)

Other equity adjustments foreign 
subsidiaries

- - - (2,3) (2,3)

Adjustment of hedging instru-
ments at fair market value

- - - 0,3 0,3

Profit/(loss) for the year - - - 11,3 11,3

Equity as at 31 December 2015 139,6 488,3 - (57,2) 570,7

Specification of share capital movements

2016 2015 2014 2013 2014

DKK million DKK million DKK million DKK million DKK million

Share capital as at 1 January 139,6 126,3 126,3 126,3 126,3

Capital increase - 13,3 - - -

Share capital as at 31 December 139,6 139,6 126,3 126,3 126,3
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The Group

Note 2016 2015

DKK million DKK million

Net profit for the year (106,6) 11,3

22 Adjustments 69,9 (34,2)

22 Changes in working capital 118,9 (89,7)

Operating cash flow before financial items 82,2 (112,6)

Interest payments and similar (net) (15,6) (25,0)

Cash flow from operations 66,6 (137,6)

Corporation taxes paid (14,0) (3,6)

Cash flow from operating activities 52,6 (141,2)

Purchase of intangible assets (22,8) (58,8)

Purchase of tangible assets (27,5) (68,7)

Purchase of financial assets (0,2) (2,9)

Sale of tangible assets 0,0 0,6

Sale of intangible assets 0,0 125,2

Cash flow from investing activities (50,5) (4,6)

Capital increase 0,0 66,9

Development of debt to credit institutions 0,0 119,2

Development of debt to group enterprises (3,9) (3,6)

Cash flow from financing activities (3,9) 182,5

Change in cash and cash equivalents (1,8) 36,7

Cash, cash equivalents and utilised credit facilities as at 1 January 24,1 58,0

Utilised credit facilities as at 1 January (21,5) (94,7)

Currency adjustment of cash and cash equivalents (0,5) 2,6

Cash, cash equivalents and utilised credit facilities as at 31 December 0,3 2,6

Cash, cash equivalents and utilised credit facilities are specified as follows:

Cash and cash equivalents at hand and in bank 34,9 24,1

Utilised credit facilities (34,6) (21,5)

Cash, cash equivalents and utilised credit facilities as at 31 December 0,3 2,6

CASH FLOW STATEMENT
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